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Nutritherapy
AZINC RANGE

There are times in life when defi ciencies of vitamins and minerals. 

nutrients that are essential for the body to function properly, may 

appear. The AZINC range is designed to remedy such defi ciencies 

and comes in several pharmaceutical forms (capsules, chewable 

tablets, effervescent tablets, syrup). 

New in 2008: AZINC Immunoboost, an original formula (propolis, 

probiotics, vitamins, minerals and trace elements) in a triple layer 

tablet that boost the body’s natural defence mechanisms and help 

maintain or regain an overall healthy balance.

CHONDRO-AID FORT

A natural solution with a glucosamine and chondroitin base that 

helps fi ght against the deterioration of cartilage and restore 

articular mobility. 

The development of this formula and choice of specifi c doses 

were based on the results of the GAIT1 study, which proves the 

level of effectiveness of this specifi cally dosed active ingredient 

combination, which helps restore comfort and articular mobility. 

ROYAL HIVE 

Honey, Royal Jelly, Propolis: these natural substances boast 

exceptional properties. Discover all of their healthcare 

benefi ts, thanks to the ROYAL HIVE line from the ARKOMEDIKA 

Laboratories: Royal Jelly Ampoules, DYNERGIE, PROPOLIS, 

100% Royal jelly, pastilles and PROPOLIS spray...

ROYAL HIVE also has a line for children: 

Cocoa fl avoured FORTIDOSE Kid, with a Honey, ACEROLA, Royal 

Jelly and Vitamin base;

A tasty pear-banana fl avoured Kid Appetite Growth Syrup, with a 

Honey, Royal Jelly and 8 Vitamin base; and strawberry fl avoured 

Kid Fortifying Syrup, with a Royal Jelly, Propolis and Vitamin C 

base.

SEROXYL

SEROXYL, developed by the ARKOPHARMA Laboratories, is ideal 

for fighting against anxiety, stress and mental fatigue. This 

composition includes an optimal dose of L-Tryptophan, which 

naturally plays a role in the production of serotonin, an element 

that is essential to emotional balance. It is combined with vitamin 

B6, which promotes relaxation, particularly during moments of 

overwork. 

SOKOJA 

A line of high-protein, low-calorie meal supplements with a Soya 

protein base, which offers more than 20 products in order to suit 

each and every individual’s specifi c tastes and preferences, in 

sweet and non-sweet versions: soups, drinks, creams, bars…

As for SOKOJA Diabetes, its new formula was specially formulated 

to satisfy the nutritional needs of diabetic or pre-diabetic non-

insulin dependent patients. 

BETASELEN

A combination of vitamin C, vitamin E, beta-

carotene, zinc and selenium to fi ght against free 

radicals, which are responsible for cell and tissue 

ageing, in the case of fatigue.

CITENSIUM

The optimal daily dose of potassium that helps build strong 

bones in menopaused women.

OPTIMAL NUTRITION RANGE

Poised to conquer the 75% of French people not yet converted 

to food supplements, this range also has the benefi t of a clear, 

attractive graphic chart enabling the uninitiated consumer to 

fi nd his way around the food supplements shelf.

There is also a website devoted entirely to his needs:

 www.optimal-nutrition.fr

1: Clegg & al. Glucosamine, chondroitin sulfate, and the two in combination for 
painful knee osteoarthritis, N Engl J Med. 2006 Feb 23; 354 (8): 795-808

HARMA L b t i i id l
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Dermopharmacy
SUN PROTECTION: THE PHYTOBRONZ LINE

To take full advantage of the sun’s benefi ts without suffering its 

drawbacks, the skin must be prepared for exposure to sunrays. 

PHYTOBRONZ thus offers: 

PHYTOBRONZ for fair, sensitive skin: this formula, created for the 

most delicate skin types, helps activate the skin’s natural tanning 

process and protects it from cellular ageing.

PHYTOBRONZ for dark, sensitive skin: this formula, with a plant, 

botanical oil, carotene, lycopene and vitamin E base, helps 

activate the skin’s natural tanning process, replenish moisture 

and protect dark, sensitive skin.

The PHYTOBRONZ line also includes innovative, beauty enhancing 

and skin protection cosmetic products:

PHYTOBRONZ Sun Anti-Age: moisturising, antioxidant water, 

with no preservatives to prolong a golden tan while protecting 

the skin.

PHYTOBRONZ Self-Tan Spray: self-tanning water that is enriched 

in active moisturising ingredients, non-greasy, fragrance and 

paraben-free.

PHYTOBRONZ Sun Protection Spray SPF 10: a spray that protects 

the skin from UVA/UVB rays, which cause sunburn and long-term 

damage to the skin 

PHYTOBRONZ Self-Tan Wipes: wipes for a natural, even tan. 

HAIR CARE: FORCAPIL

FORCAPIL Capsules: a new formula combining sulfurated amino 

acids, zinc and a new vitamin, vitamin D3, with the vitamin B 

complex for complete management of problems affecting the 

dermal appendages: hair and nails. This formula is still the most 

complete combination of active principles on the market.

BEAUTIFUL SKIN: THE SKIN PEARL LINE

To nourish your skin from within and prevent premature 

signs of cutaneous ageing, the SKIN PEARLS line 

offers two products to meet the skincare needs of all 

women:

Moisturising SKIN PEARLS, for women who wish to maintain 

radiant skin and Anti-wrinkle SKIN PEARLS, for women who wish 

to maintain youthful-looking skin.

LICE CONTROL

The ALTOPOU range: a complete range of products to avoid 

and eliminate nits and lice, consisting of 4 products: ALTOPOU 

Lotion, ALTOPOU Repellent, ALTOPOU Clothing and ALTOPOU 

Environment.

ARKENTIAL Shampoo: a shampoo containing 100% pure and 

natural essential oils to alleviate itching and repel parasites.

STICKS 

VERRUSTICK: an effective formula containing essential oils, 

against verruca.

MIGRASTICK: clinically-proven effi cacy to relieve headaches.

FITACNOL: the “anti-spots” product containing essential oils to 

heal and cleanse.

ASIA-STICK: a thousand-year-old formula to relieve pain.

CICAROLL: 100% Rosa moschata oil for its healing and 

regenerating virtues.

MOSQUITOX STICK: a ball-point stick for the immediate relief 

of mosquito bites.
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PHYTODERMOCOSMETICS

In 2007, the Bio Organic Cosmetics line by PLANTE SYSTEM 

proved its success with over 3,000 points of sale and turnover 

that doubled in France. Consumers have shown a great deal of 

interest in this range, making Bio Organic Cosmetics by PLANTE 

SYSTEM the leading face care line sold in pharmacies. Since its 

launch, 15 new products have been added to the line. 

It is also important to note the commercial 

success of the BIO LIP BALM, with its limited 

edition of coloured, glittery balm that was 

launched for the end of the year holidays. 

PLANTE SYSTEM has also penetrated the anti-

cellulite cream market with its fi rst innovative Bio anti-cellulite 

line, with phosphatidylcholine. 

And, in November 2007, it launched 

EXTREME-LIFT Cream with Orchid 

extract, which boosted the line on 

the anti-wrinkle market, which is the 

leading market segment in terms of 

value.

The organic cosmetic market has signifi cant 

potential and new distribution sectors are 

massively investing in its development. For 

example, new points of sale that specialise 

in organic cosmetics were opened in 2007 

by the Naturalia chain. A dozen new Organic 

cosmetic brands also appeared on the market 

in 2007, making this sector increasingly 

competitive as well as reinforcing the organic 

cosmetic share of voice on the cosmetic 

market.

The international market remains an important 

sector for  PLANTE SYSTEM with rapid 

developments in China, where sales doubled in 

2007 or in Spain, with over 40% buoyant growth. 

The product launches that are currently underway 

on the major Anglo-Saxon markets should rapidly 

add an international dimension to the Bio organic 

cosmetic line. 

In England, the brand is now sold at Harrod’s and 

Liberty as well as in the major pharmacies.

cellulite cream
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Homeopathy 
and Home Medication Products
HOMEOPATHY

The ARKOPHARMA Group has been present on the homeopathy 

market since 1991 (the year when it took over LABORATOIRES 

HOMEOPATHIE FERRIER) with :

A range of FERRIER mother tinctures (reimbursed medication), 

comprised of 30 products, manufactured from strictly controlled 

raw materials.

A range of OTC homeopathic products including : ANXIETUM 

sublingual tablets against stress and anxiety, AFTOSIUM to treat 

ailments of the buccal cavity, 

SLIMUM as an adjuvant to 

slimming diets, NAUSETUM 

against travel sickness and 

nauseous states, VEINOSIUM, 

to  t reat  haemorrhoids 

and soothe tired, heavy 

legs (...) and NOCTIUM for 

the management of sleep 

disorders in children.

In the sphere of prevention of 

infl uenza states and infl uenza 

syndromes, the homeopathic 

medication INFLUENZINUM 

has been hugely successful 

with nearly 2 million doses 

sold. 

The effectiveness and ease of use of ARNICA MONTANA granules 

and doses, which are traditionally used to relieve swelling and 

bruising, make them essential items for every home’s fi rst aid kit 

and also explain their amazing success. 

The 30 ABBE CHAUPITRE formulae, homeopathic drops, cover 

many indications and arouse lively interest in consumers.

HOME MEDICATION PRODUCTS

For some years now, the ARKOPHARMA Group has been besieging 

the home medication market through a range covering the pain 

and digestive areas, with : SILIGAZ, ASPIRISUCRE 

and CALMIPHASE cream.

The ORL sphere is not overlooked since the 

ACTIVOX range offers a pharmaceutical solution 

suited to each type of disorder (capsules, gums, 

pastilles, syrups, mouth-washes, 

inhalers, tablets for inhalation and 

pomades).

New in 2008: ACTIVOX Expectorant anti-cough pastilles and 

ACTIVOX Phytobiotic, syrup with a Pelargonium base.

F ina l l y,  fo r  the  cont ro l 

of respiratory al lergies : 

ALERBLOCK®, a product of 100% 

natural origin obtained from a 

plant cellulose derivative.
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CREATIVITY,
 SCIENTIfiCALLY

The many fruits of effective research 

With strict selection of starting materials, clinical trials and the 

development of new manufacturing technologies, ARKOPHARMA 

introduces something new every year and offers products of impeccable 

quality. They are backed by efficient marketing, alert to what consumers, 

pharmacists and doctors are saying.

21
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Seeking the best 
in Nature
NEW REGISTRATIONS

18 product licences were obtained, including 3 in France 

(ACTIVOX Expectorant Pastille, TEASLIM capsule and VEINOSIUM 

sublingual tablet), 4 in Switzerland (NAUSETUM sublingual tablet, 

FLUZINUM sublingual tablet, PHYTOPHARMA HARPAGOPHYTUM 

capsules and ST. JOHN’S WORT capsules), 1 in Colombia, 1 in 

Peru, 1 in Tunisia and 8 “Natural Product” registrations (Canada 

and Australia); 14 Dietetic Status registrations were also 

obtained (Russia, Ukraine, Chile, Israel, Morocco and Tunisia). 

A fi le applying for a Well-Established Use Product Licence has 

been lodged for ARTROPHYTUM in Belgium with a view to an 

MRP (European mutual recognition procedure).

The Harpadol 435 mg capsule was fi led in 8 countries under 

Traditional Use: Belgium, Greece, Portugal, United Kingdom, 

Ireland, Bulgaria, Serbia and The Netherlands.

PHYTOTHERAPY PRODUCT LICENCES

The GUARAMATE capsule, marketed in 2007, is a phytotherapeutic 

drug that combines 2 plant extracts (dry extracts of Guarana and 

Maté), which are traditionally used as an adjuvant in weight loss 

diets and functional asthenias. 

The results of a double blind effectiveness trial on thermogenesis 

show that a single dose of Guaramate leads to a signifi cant 

increase in energy expenditures in basal conditions.

Plant extracts are obtained by the spray-drying technique, which 

is used in the coffee and concentrated milk industries.

Guaramate helps users fi ght against temporary states of fatigue, 

which are common in weight loss diets. Each capsule naturally 

contains approximately 20 mg of caffeine.

HOMEOPATHY

With a product licence in 

France for the homeopathic 

VEINOSIUM tablets complex 

(08/2007), the FERRIER Laboratories 

now boast 7 new licensed specialties. This complex is traditionally 

used in treating minor venous disorders in the legs and 

haemorrhoids. This product is particularly interesting, due to the 

current context in which phlebotonic drugs will be poorly or not 

at all reimbursed (planned for 2008).

The launch of 4 new products in the form of homeopathic 

Granules and/or Doses, major references that are most often 

prescribed in homeopathy (Polychrests). And, in particular, the 

immense success of the launch of ARNICA MONTANA granules 

and doses, which remain the most prescribed and sold Polychrest 

in the fi eld of homeopathy.

MEDICAL DEVICE 

In autumn of 2007, an anti-lice lotion 

called ALTOPOU DIMETICONE 5% was 

launched, which obtained the status 

of Medical Device.

Dimeticone has shown to have 

pediculicide activity in concentrations 

of 3 to 5 % when applied locally, 

without causing resistance, given the 

fact that it has mechanical rather 

than chemical action.

The product’s overall effectiveness was proven through in vitro 

tests on lice and nits: after 8 hours of contact with the lotion, 

no living lice hatched from the nits and after 3 hours, all of the 

lice were dead.
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DIETARY PRODUCTS

The ARKOPHARMA Laboratories are constantly 

looking for new plants throughout the world, 

with interesting discoveries, such as BACOPA 

Arkocapsules. 

Bacopa monniera is an Indian plant that has 

been an integral part of Ayurvedic pharmacopeia for nearly 

3,000 years. The ancient Ayurvedic writings recommended this 

plant for a certain number of disorders, particularly problems 

linked to mental capacity and memory.

Recent phytochemical studies have shown that the main 

constituents of Bacopa monniera are bacosides. The BACOPA 

Arkocapsules contain 300 mg of standardised Bacopa extract 

with 20% bacosides, which are the active ingredients that target 

our cognitive capacity (rapidity for processing information, 

capacity for learning), memory and stress. 

A major innovation for the ARKOMEDIKA Laboratories: the launch 

of its fi rst dietary supplement formulated with a Tryptophan 

base: SEROXYL. Tryptophan is an essential amino acid that helps 

produce serotonin. Serotonin plays the role of neurotransmitter, 

helping to regulate numerous functions, such as the sleep/wake 

cycle as well as maintain emotional balance. SEROXYL thus 

controls mood swings, while fi ghting against anxiety.

Combined with vitamin B6, which plays the role of co-factor in 

a large number of processes linked to the metabolism of amino 

acids, Tryptophan promotes relaxation, particularly during 

moments of overwork and helps improve the quality of sleep.

RHODIORELAX Arkocapsules contain powder from the root of 

the Rhodiolia rosea plant, which is also known as the “golden 

root” and has a rose scent that is emitted when its roots are 

cut. Rhodiola rosea grows in the cold mountainous regions of 

Europe and Asia, and was used in traditional Russian and Asian 

medicine to boost physical and mental resistance. In fact, this 

plant has adaptogen properties, i.e. it helps our organism more 

easily adapt to emotionally stressful situations in our daily 

life. A highly effective remedy in treating winter depression 

brought on by the lack of daylight, RHODIORELAX Arkocapsules 

restore a sensation of well-being as they stimulate the activity 

of serotonin, neurotransmitters that help the body adapt to 

environmental aggressions. 

This year, a new formula for fair and sensitive 

skin has been developed for the PHYTOBRONZ 

line. It is comprised of carotenoids, beta-

carotene, lycopene and Lutein, in a stabilised 

and concentrated form. Thanks to its skin 

pigmentation preparation action, this formula 

helps diminish the harmful effects of sunrays. 

These carotenoids are combined with marine collagen, which 

has been scientifi cally proven to restore moisture to cutaneous 

cells. This new product will not only help prepare the skin for 

sun exposure, it will also leave it increasingly moisturised and 

supple afterwards.

In 2007, major innovations were made to the entire 4.3.2.1 SLIM 

line. The research department at the ARKOPHARMA Laboratories 

puts its entire range of expertise and know-how to work for this 

line, in order to boost its quality, ingenuity and effectiveness.

The classic bottle of 4.3.2.1 SLIM was improved to reduce the 

maximum number of calories, yet maintain its delicious fl avour. 

As a major focus was placed on environmental issues, a new 

bottled product, formulated with organic raw materials, was 

developed. This formula is stamped with the AB logo, which 

is an offi cial sign of quality and respect for organic farming 

standards.

The creation of a new dry form for this line was a major 

technological innovation in the fi ght against excess weight. 

A four layer tablet with one layer 

per targeted action: fat, sugar, 

toxins and water retention. 

Each layer is comprised of 

plant extracts (10 in all), in 

the form of extracts that are 

highly concentrated in active 

ingredients. 

These new developments have 

been proven effective, thanks 

to the results of usage studies, 

which have shown the effectiveness 

of these new products, leading to signifi cant weight loss. There 

is also a rise in customer satisfaction, which until now, remains 

unrivalled for the 4.3.2.1 line.
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IMMUDOSE was developed, based on research conducted on 

Shiitake and Maitake mushrooms, which were ancestrally used 

in Chinese medicine to stimulate the body’s immune system to 

fi ght off the different illnesses brought on by the cold winter 

season. The development of an aqueous extract from these 

mushrooms, combined with elderberry, has enabled us to create a 

formula that is both effective and appetizing in order to prepare, 

reinforce and fortify the body’s natural defences.

W i t h  P O W E R D O S E ,  t h e 

ARKOPHARMA Laboratories have 

combined taurine, an amino acid that is widely used by athletes 

and other individuals who wish to physically excel in a specifi c 

area (this amino acid helps reduce the effects of toxins during 

major physical efforts and stimulate intellectual capacities) 

with caffeine-enriched plants (cola and green tea), Acerola 

that provides natural vitamin C and a cocktail of vitamins and 

minerals. This formula is packaged in a convenient and easily 

transportable single dose bottle, which may be used whenever 

an energy boost is needed. 

CLINICAL AND PHARMACOLOGICAL STUDIES

The results of the PHYTO SOYA clinical study, which showed very 

good tolerance by the breasts and endometrium (no histological 

modifi cation of the endometrium and absence of variation in 

mammary density) after one year of treatment, were published in 

Menopause, magazine put out by the North American Menopause 

Society. The results after 3 years of treatment will be announced 

in October 2008.

Two weight loss food supplements (4.3.2.1 NOCAL and 4.3.2.1 

ANTI YOYO) were evaluated in overweight women. The results 

were identical for both products: a signifi cant decrease in total 

weight, mainly due to a loss 

of fat, and a signifi cant loss in 

inches: waist, hips and thighs.

Moreover, 4.3.2.1 SLIM ANTI-

YOYO showed, in an in vitro test 

conducted on adipocytes in a 

culture, lipolytic activity via a 

statistically signifi cant increase 

in the level of cAMP (+70%).

An in vitro study conducted on CRANBERRYNE Arkocapsules 

showed its level of effectiveness on the adhesion of uropathogenic 

bacteria (E. coli), which trigger urinary problems. 

When tested on human keratinocyte cultures, PHYTOBRONZ has 

shown that it is effective in protecting the skin from UV induced 

stress, by diminishing the production of stress proteins (HSP) 

by 32 %.

5%: the share of net sales 
devoted to research

1,610: the number of product licences 
held by ARKOPHARMA

100: the number of scientists working 
in Research and Development



25

The latest facilities 
in the Service of Health
Suitable industrial premises

One main site (Carros, 15 km from Nice), a site in Ireland opened 

in July 1998 and an another in Italy opened in march 2005, 

provide more than 105,000 m2 of industrial premises.

The Group has modern, well-diversifi ed equipment comprising 

about 90 machines or production lines making it possible to deal 

with most pharmaceutically manufactured galenic forms (powder 

and oil capsules, tablets, liquid and cosmetic forms).

ARKOPHARMA’s know-how has enabled it to introduce 

innovations using an original manufacturing procedure applied 

to phytotherapy: freeze-grinding.

Freeze-grinding

This industrial technology was used for the first tine by 

ARKOPHARMA for medicinal plants in 1985. Freeze-grinding 

or grinding in liquid nitrogen at-196oC preserves the whole of 

the plants’ active principles, intact. It provides a powder with 

optimum particle size and thus promotes the active principles’ 

bioavailability. It also improves productivity by making grinding 

easier.

The production unit, operated by computer-aided production 

management software “SAP”, meets the firm’s growth 

requirements by providing a very large production capacity.

2007: industrial development

The industrial structure of the ARKOPHARMA Group is principally 

comprised of 3 production plants that are located in Carros 

(France), Waterford (Ireland) and Vintimille (Italy).

These 3 plants, which are completely complementary, provide 

the Group with industrial resources that are in full compliance 

with the strict pharmaceutical, food and cosmetic regulations. 

The corresponding production capacity is large enough to enable 

the plants to keep up with the Group’s projects and rate of 

development.

The industrial changes in 2007 were based on the improved 

performance of our current installations as well as the 

implementation of a new plant processing procedure using 

heat and steam. Today, the majority of our medicinal plants are 

processed using this 100% natural procedure.

In terms of performance, our production workshops have been 

organised using participatory working methods that aim at 

improving industrial effectiveness. This has enabled us to increase 

productivity of certain major processes (bottles, blisters, vials ...).

This approach to continued improvement is one of the strong 

points behind our industrial management and will contribute in 

both the short and medium term to increase the ARKOPHARMA 

Group’s general performance.

Production – A few fi gures

Type of production 2007

Plants used in manufacture 760 tonnes

Capsules (Plant powder, mineral 
and vitamin, oil and antioxidant) 1.7 billion

Tablets 230 tonnes

Number of units packed 

Containers (capsules and tablets) 23.5 million

Blisters and miscellaneous 26 million

Vials and bottles 4.3 million

Ampoules 95 million

Bags 9 million

Tubes 3.4 million

1.7 billion : the number 
of capsules packed 
by ARKOPHARMA in 2007
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-  A team of Product Managers with dual training in Marketing 

and Science, devises new products in cooperation with the 

Research & Development Department, boosts existing ranges 

and promotes them through Press and TV campaigns and the 

provision of all promotion aids (counter and free-standing 

display units, showcards, maxi-boxes, booklets, brochures, etc.).

-  A Press Department, whose task is to make the Group’s products 

better known through the Press, compiles Press fi les and releases 

and organises all operations publicising events.

In 2007, there were nearly 1,000 write ups in both the 

professional and general public press, thanks to press 

relations.

In 2007, more than 4,200 of our pharmacist clients 

attended training sessions on phytotherapy and 

the products manufactured by the ARKOPHARMA 

Group. These training sessions were held either 

in pharmacies (6,700 sessions conducted), or in 

the mornings outside of pharmacies (186 sessions 

conducted).

-  A team of sales promotors travels throughout France; its mission 

is to support, train and guide the pharmacy team in putting 

forward the ranges, advising and selling Group products.

-  A sizeable network of medical representatives keeps 

gynaecologists, dermatologists, psychiatrists and general 

practitioners regularly informed about a selection of Group 

products meeting a medical problem. Their presence at national 

and regional medical conferences, through round tables, makes 

it possible to set up a high-quality partnership between the 

ARKOPHARMA Group and the medical world.

-  A Consumer Service answers all questions from customers 

(consumers and pharmacists) and prescribers (doctors).

Its organisation combines all the functions which boost product sales 
in their Pharmacy and Parapharmacy circuits:

Dynamic marketing 
at everyone’s service

C O M M U N I Q U É
à découvrir dans votre parapharmacie

PHYTOBRONZ, MA MARQUE
DE BRONZAGE

Des formules bronzantes adaptées à chaque
type de peau :
• Pour les peaux claires et fragiles :
une nouvelle formule plus riche en caroténoïdes
naturels aidant à augmenter l'intensité du
bronzage et apporter un effet bonne mine.
Cette formule est d'autre part enrichie en
collagène marin qui aide à améliorer 
la résistance et l’élasticité de la peau.

• Pour les peaux mates et sensibles :
une formule spécifique associant les caroténoïdes
aux bienfaits des huiles végétales hydratantes.
Efficacité prouvée cliniquement**. 
90% de satisfaction.
**Etude clinique 2007.

Nouvelle formule plus riche 
en caroténoïdes naturels 
bronzants.

Du 2 mai au 2 juin 2008 :

sur l'achat d'un lot de 2 Phytobronz
(peaux claires et sensibles, 2 x 30
gélules, ou peaux mates et sensi-
bles, 2 x 60 capsules).

48 RYTHME BIEN-ÊTRE /  PRINTEMPS - ÉTÉ

Compléments alimentaires*

*A utiliser dans le cadre 
d'une alimentation variée et équilibrée.

Complément alimentaire*
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In 2008, a major TV campaign has enabled us to highlight the 

leading brands in the ARKOPHARMA Group:

4.3.2.1 SLIM, VITIVEN ARKOCAPSULE, CYS-CONTROL, AZINC, 

FORCAPIL...

In the fi rst quarter of 2008, more than 456 million contacts were 

made, thanks to these TV commercials.
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ARKOPHARMA, 
A FIRM THAT COMMUNICATES
GRAPHIC DESIGN AND WEB COMMUNICATION

The ARKOPHARMA Group’s packaging, advertising materials, 

promotional campaigns and Website are handled by the Design 

and Communication Department, where print and Multimedia 

come together.

2007: 

the ARKOCAPSULES have a new look!

Both professionals and consumers warmly 

applauded the “Limited Edition” operation for 

BAMBOOSIL in May.

During the summer, the best sell ing 

ARKOPHARMA line adopted a new graphic 

style. For this vast operation, the Studio team 

fully focused its efforts on a process dedicated 

to ARKOCAPSULES.

All of the products containing 45 and 150 capsules for France 

and a part reserved for export, accounted for nearly 30% of the 

Department’s annual activity. New advertising materials as well 

as Internet updates by the Multimedia team were required, due 

to the improved graphic style.

The new packaging highlights the ARKOPHARMA logo on the box. 

All of the illustrations of plants have been redesigned, and are 

lighter and increasingly trendy, attracting consumers’ attention. 

The colour codes that signify the products’ therapeutic indications 

were maintained: the plants for articular problems are still in blue 

boxes, weight loss products are in green boxes, etc. and gold now 

adorns the ARKOCAPSULES brand.

Highly colourful packaging

Here are a few examples of this 

year’s creations:

LIPOFEINE: A new ARKOPHARMA 

product licence. This slimming Gel 

stands out on the shelves, thanks 

to its blue-green and pistachio 

green colours.

A R K OTO N I C  B o o s t e r :  I t s 

effervescent tablet fi zzes on an 

entirely orange box. The colour 

of the box is as dynamic as the 

invigorating plants it contains!

ALTOPOU: This line comes in fresh and happy colours, with a 

stylish louse that children tend to like.

Several new single dose products have been launched: 4.3.2.1 

STARTER SLIM, PHYTOFLUID single dose, IMMUDOSE and 

POWERDOSE. These small 15 ml bottles fi t into all handbags and 

are fully in line with today’s new means of consumption.

All of the pro
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DEVELOPMENT, 
 SUSTAINABLY

Respect of nature

True to its philosophy, ARKOPHARMA views its mission as a pharmaceutical 

company with the greatest respect for Nature and basic ethical principles.

Strict scientific rules and measures to ensure quality help to produce 

natural, novel, safe and effective medicines.

29
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THE ENVIRONMENT’S 
RESPECT
Our Environment and Safety Commitment

Since its inception, ARKOPHARMA has specialised in the 

manufacture of medicine, dietary and cosmetic products with a 

natural raw material base.

This is the spirit, traditionally close to nature, in which we 

continue to develop our new products today. Promotion of 

phytotherapy and nutritherapy is therefore unthinkable without 

taking the Environment at our production sites into account.

As a pharmaceutical company, we are fully conscious of our 

responsibility, which is why we continue to implement our Safety 

and Environment policy. We want this commitment to be a factor 

in internal progress and a trump card in our relations with our 

partners.

Our line of conduct has always been to seek out the best in 

nature. In light of this fact, we must show respect for nature and 

the environment.

For Sustainable Production

Our involvement includes taking into account matters relating 

to the control of our environmental impact, as well as safety 

and health at work. This applies to the development of our 

products, with a business activity that is close to nature, and to 

our manufacturing processes.

The success of this policy depends on the level of willingness and 

responsibility shown by the men and women at ARKOPHARMA 

to take this risk control dimension into account and share it with 

all of the Group’s parties.

Our organisation must fully combine the notions of safety and 

environment in its production and quality units, which are basic 

performance factors for the following aspects:

- Human, 

- Legal, 

- Economic.

The Group’s Management ensures that these policies are 

implemented, and daily put into practice by all the firm’s 

departments. Here, they are backed by the Safety / Environment 

Department which contributes its expertise, with support from 

team members in the operational services and help from the 

CHSCT and the occupational physician.

The Environment: the factors involved

Protection of energy resources:
Our energy policy is focused on rationalising energy consumption. 

Our technical teams are busy studying how to best optimise 

techniques for managing air conditioning stations, lighting, steam 

generation as well as stopping and restarting units. 

Protection of water resources:
Use of water resources is not overlooked in these measures. 

Control of water consumption is also an important part of this 

water resources protection policy. Water is of prime importance 

to our production, being one of our raw materials as well as a 

utility.

Waste control:
Aqueous waste:

Along these same lines, the control of aqueous waste is part of 

the strategy to improve our environmental impact. The variation 

in volumes of aqueous waste noted between 2006 and 2007 is 

linked to the different distribution of the production volumes 

and thus water usage. This has also led to a slight increase in 

suspended waste. However, it is important to note that after the 

important efforts made and the signifi cant decrease in 2006, 

the organisational measures implemented allow us to continue 

to signifi cantly reduce the degree of pollution in the aqueous 

effl uents discharged from the production sites.

Atmospheric waste:

ARKOPHARMA has developed industrial processes in which 

atmospheric waste is minimal and therefore controlled.

Dust that is emitted due to the industrial processes is 

systematically captured by effi cient fi ltration installations. 

Waste products:

Due to the diversity of our products, the waste generated from our 

business activity greatly varies. All departments have been asked 

to reduce the amount of generated waste. Source separation of 

waste is one of the keys for best optimising the waste collection 

process per category in order to control its elimination through 

the appropriate channels.

Managing industrial waste is essential, on both an environmental 

and economic level. In 2007, thanks to more in-depth knowledge 

about our waste as well as efforts made in terms of organisation, 

sorting and choice of networks, we were able to more thoroughly 



31

manage and treat our waste, while maintaining a steady number 

of volumes destroyed (2,570 tonnes in 2007 compared to 2,537 

tonnes in 2006).

The Safety / Environment Department is permanently looking for 

the best possible waste collection and treatment organisations. 

The leading players are, of course, the line departments. 

Safety / Occupational Health

Occupational accidents:
The prevention of occupational accidents and professional 

diseases is a priority in our policy of protecting Group staff 

members and partners.  

It is preceded by risk studies prior to making investments and 

arrangements, in order to be able to integrate inherent safety 

principles in plant, equipment and processes as early as possible, 

right from the design stage. 

It is continued by job evaluations, ergonomic studies, a systematic 

analysis of failures and accidents.

It is managed from day to day by safety systems such as Work 

Permits, Prevention Plans and other Safety Protocols.

Fire risk prevention:
Given our numerous storage and distribution activities, as well 

as our processes that include flammable materials, fire risk 

prevention is a systematic part of the design of our installations 

and their day-to-day management. 

This prevention is backed by efficient safety systems and 

training programs for our staff, who are trained to immediately 

intervene.

Industrial risk:
Our installations are regularly monitored and maintained, and 

regulatory periodic checks are made.

Thanks to detailed and preliminary risk studies, maximum safety 

is an integral part of our installations and equipment as early as 

the design or project defi nition phases.

Regulatory factors

Since it was launched, our classifi ed production site is subject to 

regular and complete inspections carried out by public authorities. 

This is not only due to the sector’s strict regulations, but also the 

nature of certain raw materials that are used to manufacture 

our products.

Given the diversity of our activities, we are subject to numerous 

regulations, which we use as a basis for the construction of our 

Environment & Safety measures.

Thus, the legislation on Classifi ed Installations for Environmental 

Protection (ICPE) is one of the kingpins in this line of thought, 

to which must be added the other themes raised by the 

Environmental Code.

As far as safety is concerned, the Labour Code remains the point 

of reference and is implemented in particular, by the production 

and update of the Single Risk Evaluation Document (DUER) and 

the Document relating to Protection against Explosions (DRPE) 

linked to ATEX regulations.

Investments in Environmental Protection and Safety

ARKOPHARMA continues to make investments to improve its 

installations, tools and production processes. These signifi cant 

efforts help endow us with a more effi cient working tool and 

include environmental protection dimensions as well as the 

health and safety of people outside and inside the fi rm.

In 2007, investments were made due to new regulatory 

measures or, in particular, to cover certain areas of safety in our 

installations, such as the battery charging zones. Efforts were also 

made to control the potential impact on the environment and use 

of energy resources.

Needless to say, this has to be compared with the operating 

budgets, which include these important areas of Group 

management.
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OUR SOCIAL RESPONSIBILITY
Evolution of workforce

Managing and Developing Skills

Constantly endeavouring to increase its level of competitiveness, 

thanks to the continually improved skills of its personnel, the 

ARKOPHARMA Laboratories are focusing on the development 

of expertise. Today, priority is placed on developing loyalty and 

motivating the company’s staff members in order to ensure the 

Group’s sustainability.

For the past several years, a management policy has been 

implemented using the predictive management of jobs and skills 

approach. Tools such as an ARKOPHARMA trades reference guide 

as well as job and description defi nitions for each staff member 

are used.

The goals behind this process are:

-  Better clarifi cation of job limits, thanks to a comparison that 

measures the job requirements for a specifi c position and the 

capability and skills of the employees;

-  Better clarifi cation of the link between the various components 

in the organisation in order to ensure a transversal dimension 

and improve communication; 

-  A more coherent remuneration system;

-  Increased internal mobility thanks to an intranet that enables 

each staff member to apply for a job on line and thus be the 

prime mover in his/her advancement within the fi rm. 

Social Protection: a Priority

Social protection has always been one of the ARKOPHARMA 

Group’s main concerns. The aim is to give employees the best 

possible cover. True to its philosophy, ARKOPHARMA applies a 

remuneration policy that integrates social advantages such as 

mutual insurance and a provident scheme.

The Group is constantly looking to improve its employees’ 

conditions concerning healthcare coverage both in terms of the 

healthcare fees and other aspects that are more directly linked 

to the provident schemes.

A new contract was negotiated in 2007 with the managing 

organisations enabling us to once again and in a socially positive 

manner develop this component of compensation.

Dialogue: giving preference to nearness

Verbalisation meetings are held regularly in each Department. The 

aim is to enable staff members to express their feelings to their 

superiors concerning matters that are of importance to them. 

This contact, regarded as a special time for exchanging views, is 

a defi nite driving force in the development of the Group’s Human 

Resources policy.

Social dialogue also takes form in the quality of the relationships 

maintained between labour and management; several signifi cant 

agreements were drawn up in 2007 concerning various themes 

that boost the quality of the social context, in a common 

approach to the company’s success as well as the success of those 

who work in the company.

Protecting Human Health

In an industrial environment, ARKOPHARMA has chosen to 

monitor its staff to ensure their safety at work. Signifi cant means 

(training, information, alerting, etc.) are devoted to human safety 

in order to reduce the incidence of accidents at work and their 

seriousness. Similarly, to mitigate the risk of occupational illness, 

ergonomists regularly work in close cooperation with employees, 

departmental heads and occupational medicine.
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expansion,
INTERNATIONALLY

ARKOPHARMA
makes no secret of its powerful international ambitions, via the 

12 subsidiaries.

A worldwide presence in more than 65 countries thanks to high-powered 

distribution contract policy.
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international horizons

Internationalisation: a strategic goal 
for the ARKOPHARMA Group

Overall, 2007 was a very good year for the Business Unit Export 

Distributors, thanks to the distribution of our brand in new 

countries, the progress made in practically all geographical zones 

as well as the clear development of the manufacturing activity 

in Russia. 

Although the subsidiaries outside of Europe (USA and Australia) 

showed a decrease in activity, our international results remained 

stable as compared to 2006: 108 million euros. 

The loss of turnover, due to the fact that the German subsidiary 

closed a year earlier, was made up for by the opening of 

ARKOPHARMA - Hellas (Greece) as well as the progress of other 

subsidiaries, including Italy.

Products: 

Physiotherapy has played a major role and thus enabled us to 

compensate for a lack of sales in the Weight loss and Menopause 

categories. In fact, sales of Weight loss products followed the 

current trends for this category in 2007, i.e. a downswing in 

consumption, due to bad weather and poor sales at the end of 

2006.

We succeeded in deseasonalising our sales by reinforcing our 

positions on the winter product lines: Royal jelly, cough medicine, 

hair loss capsules as well as other products in the Vitamins and 

Minerals categories.

The focus placed on the group’s strategic products, due to the 

new European regulations, has brought about extremely good 

results for the ARKOPHARMA group in practically all countries in 

which we have distribution agreements with local partners.

The international product portfolio not only focuses on the main 

OTC indications (Weight loss, articular pain, tonics) but also on 

the new therapeutic classes where self-medication is developing 

very rapidly, such as a bladder infection, which is treated with 

Cranberry extract.

Distributors: 

The Business Unit Export Distributor confirmed the strategy 

implemented by the ARKOPHARMA Group for its international 

development, outside of its subsidiaries; with a global increase in 

sales of 19% as compared to 2006, the Export Distributors sales 

have shown progress in all major zones with the confi rmation 

of an increase in sales in Europe (+21%) linked to the increased 

presence of our products in the Eastern countries, as well as the 

opening of new markets, such as Bulgaria, Croatia, Serbia and the 

Ukraine; moreover, other zones have shown buoyant growth, such 

as the Latin American Zone (+40%) in which new distribution 

agreements have been set up with new partners in Colombia, 

Equator, Chile and Mexico; and, fi nally, the Asian-Pacifi c Zone, 

which has shown a significant increase in turnover (+21%), 

thanks to the launch of new physiotherapy lines in Taiwan and 

Singapore as well as the opening of promising new markets, such 

as India.

ARKOPHARMA Spain
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Outlook for 2008: 

The food supplement market has become highly competitive 

in Europe, thanks to the new European regulations on food 

supplements and physiotherapy medicine. It is also important to 

note the emergence of new companies in this sector, which have 

an approach that is increasingly directed towards the general 

public.

ARKOPHARMA must refocus its efforts on its base activities 

(Physiotherapy – plant-based medicine– Specialities with a plant 

and vitamin-mineral base). 

New significant marketing operations have been planned to 

relaunch our Weight Loss, Physiotherapy and Tone/Vitality lines 

in Europe.

The Weight Loss lines have shown steady sales during 

the fi rst quarter of 2008, thanks to the launch of 4.3.2.1 

ULTIMATE, an innovative multi-layer tablet and the 

relaunch of the entirely new and improved 4.3.2.1 line.

Major investments have been made on advertising campaigns 

for physiotherapy and cranberry based products (CRANBEROLA – 

CYS-CONTROL), enabling us to take full advantage of the highly 

promising current consumption trends.

As for the Distributors, 2008 will be a year of consolidation on the 

markets that were newly developed in 2007, even if we have to 

wait to obtain several sanitary authorisations in Latin American 

in order to boost our local development.

ARKOPHARMA Ireland

ARKOPHARMA Belgium

ARKOPHARMA Netherlands

ARKOPHARMA Italy
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Specifi c sales and marketing follow-up in each country 
have again proved successful in Europe.
Our international development except Europe has 
to lean on solid partnerships to penetrate into new 
markets.

65: the number of countries where ARKOPHARMA 
has a presence through its subsidiaries or distributors

INTERNATIONAL NET SALES 
(in millions of euros)
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       IFRS IFRS IFRS IFRS
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Group Organisation Chart 
at 31st December 2007

FRENCH SUBSIDIARIES

 100% ARKOMEDIKA S.A. Pharmaceutical Laboratory

 100% PLANTE SYSTEM S.A

 100% Laboratoires FERRIER Sarl. Pharmaceutical Laboratory

 100% L H S S.A.

 50% BURGUNDY SAS.

INTERNATIONAL SUBSIDIARIES

 100% ARKOCHIM ESPANA S.A. Spain

 100%  ARKOFARM Srl Italy

 100%  CIPRIANI Srl Italy

 100% ARKOPHARMA UK Ltd. United Kingdom

 52% ARKOPHARMA Nederland B.V. Netherlands

 96% ARKOPHARMA BELUX  Belgium

 100% ARKOPHARMA Ireland Ireland

 100% ARKO DIFFUSION SA Switzerland

 100% ARKOPHARMA Life Sciences U.S.A.

 100% ARKOPHARMA CANADA Canada

 95% ARKOPHARMA AUSTRALIA PTY Australia

 55% ARKOPHARMA HELLAS Greece
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ADMINISTRATION, 
 Management, Control
SUPERVISORY BOARD Terms of offi ce

Dr Max Rombi 
Président of the Supervisory Board (June 2004 - June 2010)

Monique Rombi
Vice Chairman of the Supervisory Board (June 2004 - June 2010)

Bernard Rombi 
Member of the Supervisory Board (June 2004 - June 2010)

Janine Aron
Member of the Supervisory Board (June 2003 - June 2009)

MANAGEMENT BOARD Terms of offi ce

Philippe Rombi
Chairman of the Management Board (June 2008 - November 2010)

Olivier Rombi 
Chief executive Offi cer (November 2004 - November 2010)

Bénédicte Fournet
Chief executive Offi cer - Head Pharmacist (November 2004 - November 2010)

Brigitte Andorra 

Member of the Management Board (November 2004 - November 2010)

Finance 

Jean-Jacques Robert
Finance Director

Contrôl

Statutory Auditors  (June 2003 - June 2009)

Mr Michel Trintignac KPMG SA
27, boulevard Général Vautrin Mr Philippe Levert 

06000 Cannes 80 route des lucioles – 06 560 Sophia Antipolis

Laboratoires ARKOPHARMA
Limited Company with a Management Board and Supervisory Board with a capital of € 22,283,879

Registered Offi ce: Zone industrielle de Carros - Première avenue 2709m - 06511 Carros (Alpes-Maritimes) - FRANCE

Company Registration Number: Grasse B 307 378 489

Telephone: (33) 4 93 29 11 28 - Fax: (33) 4 93 29 11 62 

Web Site: www.arkopharma.com - e-mail : info@arkopharma.com
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arkopharma group
    Company addresses

FRANCE
ARKOPHARMA Laboratories 
LID de Carros-le-Broc
1re Avenue - 2709 m - BP 28
06511 CARROS CEDEX
Tel.: (33) 04 93 29 11 28
Fax: (33) 04 93 29 11 62
E-mail: info@arkopharma.com
www.arkopharma.com

ARKOMEDIKA Laboratories 
LID de Carros-le-Broc
1re Avenue - 2709 m - BP 28
06511 CARROS CEDEX
Tel.: (33) 04 93 29 11 28
Fax: (33) 04 93 29 11 62
E-mail: adv-arkomedika@arkopharma.com 

LHS
LID de Carros-le-Broc
1re Avenue - 6008 m - BP 646
06511 CARROS CEDEX
Tel.: (33) 04 93 29 11 28
Fax: (33) 04 93 29 11 62
E-mail: adv-lhs@arkopharma.com 

FERRIER Laboratories
LID de Carros-le-Broc
1re Avenue - 2709 m - BP 47
06511 CARROS CEDEX
Tel.: (33) 04 93 29 11 28
Fax: (33) 04 93 29 11 62
E-mail: adv-ferrier@arkopharma.com

PLANTE SYSTEM
LID de Carros-le-Broc
1re Avenue - 2709 m - BP 47
06511 CARROS CEDEX
Tel.: (33) 04 93 29 11 28
Fax: (33) 04 93 29 11 62
E-mail: marketing@plantesystem.com
www.plantesystem.com

BELGIUM 
ARKOPHARMA BELUX 
Avenue Edison 13, Parc de la noire épine 
Zoning Nord 
1300 WAVRE 
Tel.: (32) 2 10 233 600
Fax: (32) 2 10 233 610  
E-mail: info@arkopharma.be 

SPAIN 
ARKOCHIM ESPANA SA 
C/de Almatea, n°9 
28045 MADRID  
Tel.: (34) 91 527 15 12
Fax: (34) 91 527 99 91
E-mail: marketing@arkochim.es 
www.arkochim.es 

GREECE 
ARKOPHARMA HELLAS
85 lavriou ave. 
19002 PEANIA ATHENS
Tel.: (30) 210 66 83 000 
Fax: (30) 210 66 83 250 
E-mail: arriani@arriani.gr 

ITALY 
ARKOFARM Srl 
Via Maneira n 17/c rosso - Frazione Bevera  
18039 VENTIMIGLIA IM 
Tel.: (39) 0184 211 72 00
Fax: (39) 0184 211 74 00
E-mail: info@arkopharma-italia.com 
www.arkopharma.it

CIPRIANI Srl 
Via Maneira n 17/c rosso - Frazione Bevera 
18039 VENTIMIGLIA IM 
Tel.: (39) 0184 211 72 00
Fax: (39) 0184 211 74 00 
E-mail: cipriani@arkopharma.com 
www.ciprianilab.com 

IRELAND 
ARKOPHARMA IRELAND 
Unit 507 Western Estate 
Waterford Industrial Estate, Ballynaneashagh 
WATERFORD 
Tel.: (353) 51 351 776 / 777 
Fax: (353) 51 351 782 

NETHERLANDS
ARKOPHARMA NEDERLAND B.V. 
Josephine Bakerstraat 43  
1311 GB ALMERE 
Tel.: (31) 36 54 69 747
Fax: (31) 36 54 68 216 
E-mail: arkoph47@XS4all.nl

UNITED KINGDOM
ARKOPHARMA UK 
Lombard House
2 Purley Way
CROYDON CR0 3JP
Tel.: (44) 203 006 7290
Fax: (44) 203 006 8829
E-mail: info@arkopharma.co.uk 

SWITZERLAND
ARKO DIFFUSION 
5D route des Jeunes  
1211 GENEVE 26 
Tel.: (41) 22 300 1381
Fax: (41) 22 300 1396 
E-mail: info@arkodiffusion.ch 

AUSTRALIA
ARKOPHARMA AUSTRALIA Pty. Ltd 
5, Crewe Place
Rosebery - NSW 2018 
AUSTRALIA 
Tel.: (1) 61 2 9663 4277
Fax: (1) 61 2 9315 9407 
E-mail: info@arkopharma.com.au 
www.arkopharma.com.au 
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